
TOVA GELFOND

EDITOR/WRITER/DIRECTOR/PRODUCER

PROFILECONTACT

EDUCATION

ACCOLADES

EXPERIENCE

Experienced writer, editor, manager and content producer skilled in story development, 
idea generation, editorial planning, content coordination and managing teams of writers and 
editors to create a cohesive publication voice. Additionally, she expertly manages resourc-
es to contribute consistently and productively to the overall brand goals. An entrepreneur 
at heart who has launched original online and print publications, Gelfond is a self-starter 
who thrives off of productivity and bringing teams of talented people together. Unique 
skill sets include the ability to spot engaging content trends and topics of interest, and to 
take complex themes and issues and discuss them in a way anyone could understand. 

facebook.com/tova.g.rosenberg

556 Boulevard SE
Atlanta, GA 30312

t: 678.887.6366

e: tovag@mac.com

w: tovagelfond.com

twitter.com/lookbookatlanta

linkedin.com//in/tova-gelfond-66a64028/

Editor-in-Chief + Creative Director

Eidé Magazine / 2011 -2017

Designed website and brought online platform to market and then into print publication and 

obtained distribution in Whole Foods and Barnes & Noble. Responsible for editorial vision of 

the magazine, social media, SEO data tracking, advertising, business development, distribu-

tion, subscription management and the aesthetic direction of Eidé along with writing clear, 

relevant copy, directed at the publication’s target audience. ✸ In charge of editing and proof-

reading large amounts of content each month on a tight deadline. ✸Collaborated with each 

department and external organizations to plan and organize communication and deadlines. 

✸Responsible for managing a staff of writers, editors and interns, as well as identifying guide-

lines for operation.✸ Created, developed and maintained the aesthetic look of the publication.

Bachelor of Arts in Journalism (ABJ) 

Grady College of University of Georgia 

/cum laude 05/06

Journalism-focused study abroad

Oxford University, England 

/06/05 

Editor-in-Chief + Creative Director

Lookbook Atlanta Magazine / 2015 - 2017

Responsible for editorial vision of the magazine, advertising, social media, business develop-

ment, distribution, subscription management, staff management and the aesthetic direction 

of Lookbook along with writing clear, relevant print and copy, directed at the publication’s 

target audience.✸✸ Responsible for planning, promoting and writing copy for large-scale roll-

outs. ✸ Worked with Art Director to manage and oversee the creative development process. ✸ 

Responsible for managing a staff of writers, editors and interns, as well as identifying guide-

lines for operation. 

Contributing Writer + Editor + Content Producer 

Freelance / 2007 - PRESENT

Wrote, edited and produced content for several publications, corporations, film and TV in-

cluding: O: The Oprah Magazine, ALLURE.com, The Huffington Post, Women’s Health & Fitness, 

Jezebel Magazine, The Atlantan Magazine, Interiors Magazine, Atlanta Journal-Constitution, At-

lanta Sports & Fitness, Connect Publications, Get Married Magazine, Blush Magazine, The Daily 

Love Blog, Mister Migs, The Dolce Group, Bella Bag, Buckhead Atlanta Magazine, “Chrisley 

Knows Best (TV)”, “Killing Reagan (Film)”

Winner, “Power 30 Under 30” 

 awarded 2016 by Apex Society 

 

Named “20 to Follow in 2016” for Lookbook 

Atlanta by Atlanta Magazine 

 

President of Magazine Association of the 

South  (MAGS) (2013-2014 year) 

 

Copy Editing + Proofreading certificate 

Emory University (post-baccalaureate) 

/07/07 



ACCOLADES (CONT.) EXPERIENCE (CONT.)

Editor

Blush Magazine / 2009 - 2011

Fully responsible for the voice, tone and creation of the magazine each and every month. ✸ 

Wrote relevant print and online copy directed at the publication’s target audience. ✸ In charge 

of editing and proofreading large amounts of content each month on a tight deadline. ✸ 

Entrusted to collaborate with each department to plan and organize its communication 

and deadlines. ✸ Accountable for scheduling content production and meeting production 

deadlines ahead of schedule. ✸ Responsible for planning, promoting and writing copy for 

large-scale events in collaboration with other agencies. ✸ In charge of working with the graphic 

designer to manage and oversee the creative development process. 

Assistant Editor 

JEZEBEL Magazine / 2007 - 2009

Responsible for story ideas, writing, editing and various design elements. ✸ Managed a staff of 

freelancers and interns and interviewed high-profile notables and celebrities.  ✸Solely respon-

sible for managing the editorial of the jezebelmagazine.com website. Worked with photogra-

phers, designers and the art department to create a cohesive visual message through media 

and layout. ✸ 

Associate Editor 

Atlanta Sports & Fitness Magazine / 2007 -2009

Responsible for each issue from conception to completion — including the writing and edit-

ing of copy on tight deadlines. ✸ Managed and organized a staff of freelancers and interns and 

interviewed high-profile sports figures and celebrities. ✸ Worked with photographers, design-

ers and the art department to create a cohesive visual message through media and layout. ✸ 

Edited and proofed the grammar, spelling, style and message of all sections before going to 

print. ✸ Solely responsible for managing the editorial content of the asfmagazine.com website. 

Assistant Editor

Women’s Health & Fitness / 2006

Responsible for writing features, reviews and blurbs ✸ Responsible for the content and look of 

the Women’s Health & Fitness Buyer’s Guide from conception to completion.

SKILLS

Writing

Editing

Management 

Proofreading

Research

Organization

Forecasting  

Squarespace

Wordpress 

In Design

Microsoft Word 

Google Docs

Social Media

Winner, Gamma Gold award for BEST DE-

SIGN, Eidé Magazine, MAGS (2012-2013 year) 

Winner,  MAGNOLIA award for “Best in 

Online”  MAGS (2012 year). 

Keynote Speaker,  MAGS  conference, 2010 

Named one of the “28 Most Passionate 

Atlantans”  by Atlanta G Spots, 2010

Creative Director

B. Cuture Media / 2011

Helped set up business operations for new digital media agency. ✸ Hired creative team at 

agency including graphic designers, CGI specialists, web developers, coding specialists and 

SEO writers. ✸ Worked with team to take on new creative clients. ✸ Created digital media and 

print campaigns for big-named clients ( agency clients included Tourneau, Cole Haan and 

Calico Corners) from concept to completion. ✸ Started an in-house magazine (B. Culture Maga-

zine) and single-handedly operated the magazine on a day-to-day basis.


